Edgar Filing: SONY CORP - Form 20-F

SONY CORP
Form 20-F
June 23, 2009



Edgar Filing: SONY CORP - Form 20-F

Table of Contents

UNITED STATES SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

Form 20-F

REGISTRATION STATEMENT PURSUANT TO SECTION 12(b) OR 12(g) OF THE SECURITIES
EXCHANGE ACT OF 1934

or

ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE ACT
OF 1934

For the fiscal year ended March 31, 2009

or

TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE
ACT OF 1934

For the transition period from/to

or

SHELL COMPANY REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934

Date of event requiring this shell company report:

Commission file number 1-6439

Sony Kabushiki Kaisha
(Exact Name of Registrant as specified in its charter)

SONY CORPORATION
(Translation of Registrant s name into English)

Table of Contents



Edgar Filing: SONY CORP - Form 20-F

Japan
(Jurisdiction of incorporation or organization)

7-1, KONAN 1-CHOME, MINATO-KU,
TOKYO 108-0075 JAPAN
(Address of principal executive offices)

Samuel Levenson, Senior Vice President, Investor Relations

Sony Corporation of America
550 Madison Avenue
New York, NY 10022
Telephone: 212-833-6722, Facsimile: 212-833-6938
(Name, Telephone, E-mail and/or Facsimile Number and Address of Company Contact Person)

Securities registered or to be registered pursuant to Section 12(b) of the Act:

Title of Each Class Name of Each Exchange on Which Registered
American Depositary Shares* New York Stock Exchange
Common Stock** New York Stock Exchange

* American Depositary Shares evidenced by American Depositary Receipts.
Each American Depositary Share represents one share of Common Stock.

** No par value per share
Not for trading, but only in connection with the listing of American Depositary Shares pursuant to the
requirements of the New York Stock Exchange.

Securities registered pursuant to Section 12(g) of the Act:
None

Securities for which there is a reporting obligation pursuant to Section 15(d) of the Act:
None

Indicate the number of outstanding shares of each of the issuer s classes of capital or common stock as of the close of
the period covered by the Annual Report:

Outstanding as of
March 31, 2009 March 31, 2009
Title of Class (Tokyo Time) (New York Time)
Common Stock 1,003,522,077
American Depositary Shares 118,672,923

Indicate by check mark if the registrant is a well-seasoned issuer, as defined in Rule 405 of the Securities

Act. Yesp Noo

If this report is an annual or transition report, indicate by check mark if the registrant is not required to file reports
pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934. Yeso Nop

Table of Contents 3



Edgar Filing: SONY CORP - Form 20-F

Indicate by check mark whether the registrant: (1) has filed all reports required to be filed by Section 13 or 15(d) of
the Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days. Yesp Noo
Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Web site, if
any, every Interactive Data File required to be submitted and posted to Rule 405 of Regulation S-T during the
preceding 12 months (or for such shorter period that the registrant was required to submit and post such
files). Yeso Noo
Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, or a non-accelerated
filer. See definition of accelerated filer and large accelerated filer in Rule 12b-2 of the Exchange Act.
p Large accelerated filer o Accelerated filer o Non-accelerated filer
Indicate by check mark which basis of accounting the registrant has used to prepare the financial statements included
in this filing:
US GAAPDp International Financial Reporting Standards as issued by the International Accounting Standards Board o
Indicate by check mark which financial statement item the registrant has elected to follow.

Item 170  Item 18 p
Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Exchange Act).

Yeso Nop

Table of Contents 4



Edgar Filing: SONY CORP - Form 20-F

Table of Contents

Cautionary Statement

Statements made in this annual report with respect to Sony s current plans, estimates, strategies and beliefs and other
statements that are not historical facts are forward-looking statements about the future performance of
Sony. Forward-looking statements include, but are not limited to, those statements using words such as believe,
expect, plans, strategy, prospects, forecast, estimate, project, anticipate, aim, intend, seek,
should, and words of similar meaning in connection with a discussion of future operations, financial performance,
events or conditions. From time to time, oral or written forward-looking statements may also be included in other
materials released to the public. These statements are based on management s assumptions and beliefs in light of the
information currently available to it. Sony cautions you that a number of important risks and uncertainties could cause
actual results to differ materially from those discussed in the forward-looking statements, and therefore you should not
place undue reliance on them. You also should not rely on any obligation of Sony to update or revise any
forward-looking statements, whether as a result of new information, future events or otherwise. Sony disclaims any
such obligation. Risks and uncertainties that might affect Sony include, but are not limited to (i) the global economic
environment in which Sony operates and the economic conditions in Sony s markets, particularly levels of consumer
spending as well as the recent worldwide crisis in the financial markets and housing sectors; (ii) exchange rates,
particularly between the yen and the U.S. dollar, the euro and other currencies in which Sony makes significant sales
and incurs production costs, or in which Sony s assets and liabilities are denominated; (iii) Sony s ability to continue to
design and develop and win acceptance of, as well as achieve sufficient cost reductions for, its products and services,
including newly introduced platforms within the Game segment, which are offered in highly competitive markets
characterized by continual new product introductions, rapid development in technology and subjective and changing
consumer preferences (particularly in the Electronics, Game and Pictures segments, and the music business);
(iv) Sony s ability and timing to recoup large-scale investments required for technology development and increasing
production capacity; (v) Sony s ability to implement successfully business restructuring and transformation efforts;
(vi) Sony s ability to implement successfully its hardware, software, and content integration strategy for its Electronics,
Game and Pictures segments, and All Other, including the music business, and to develop and implement successful
sales and distribution strategies in its Pictures segment and the music business in light of the Internet and other
technological developments; (vii) Sony s continued ability to devote sufficient resources to research and development
and, with respect to capital expenditures, to correctly prioritize investments (particularly in the Electronics segment);
(viii) Sony s ability to maintain product quality (particularly in the Electronics and Game segments); (ix) Sony s ability
to secure adequate funding to finance restructuring activities and capital investments given the current state of global
capital markets; (x) the success of Sony s joint ventures and alliances; (xi) the outcome of pending legal and/or
regulatory proceedings; (xii) shifts in customer demand for financial services such as life insurance and Sony s ability
to conduct successful asset liability management in the Financial Services segment; and (xiii) the impact of
unfavorable conditions or developments (including market fluctuations or volatility) in the Japanese equity markets on
the revenue and operating income of the Financial Services segment. Risks and uncertainties also include the impact
of any future events with material adverse impacts.

Important information regarding risks and uncertainties is also set forth elsewhere in this annual report, including in

Risk Factors included in Item 3. Key Information, Item 4. Information on the Company, Item 5. Operating and
Financial Review and Prospects, = Legal Proceedings included in Item 8. Financial Information, Sony s consolidated
financial statements referenced in Item 8. Financial Information, and Item 11. Quantitative and Qualitative
Disclosures about Market Risk.

In this document, Sony Corporation and its consolidated subsidiaries are together referred to as Sony. In addition,

sales and operating revenue are referred to as sales in the narrative description except in the consolidated financial
statements.
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As of March 31, 2009, Sony Corporation had 1,242 consolidated subsidiaries (including variable interest entities). It
has applied the equity accounting method with respect to its 85 affiliated companies.
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Item 1. Identity of Directors, Senior Management and Advisers
Not Applicable

Item 2. Offer Statistics and Expected Timetable

Not Applicable

Item 3. Key Information

Selected Financial Data

Fiscal Year Ended March 31
2005 2006 2007 2008
(Yen in millions, Yen per share amounts)

Income Statement

Data:

Sales and operating

revenue 7,191,325 7,510,597 8,295,695 8,871,414
Equity in net income

(loss) of affiliated

companies™ 29,039 13,176 78,654 100,817
Operating income (loss) 174,667 239,592 150,404 475,299
Income (loss) before

income taxes,

cumulative effect of

accounting changes and

minority interest 186,246 299,506 180,691 567,134
Income taxes 16,044 176,515 53,888 203,478
Income (loss) before

cumulative effect of

accounting changes 168,551 123,616 126,328 369,435
Net income (loss) 163,838 123,616 126,328 369,435
Data per Share of

Common Stock:
Income (loss) before
cumulative effect of
accounting changes

Basic 180.96 122.58 126.15 368.33
Diluted 162.59 116.88 120.29 351.10
Net income (loss)**
Basic 175.90 122.58 126.15 368.33
Diluted 158.07 116.88 120.29 351.10
Cash dividends declared
Interim 12.50 12.50 12.50 12.50

(12.12 cents) (10.36 cents) (10.78 cents) (11.26 cents)

Fiscal year-end 12.50 12.50 12.50 12.50

Table of Contents

2009

7,729,993

(25,109)
(227,783)

(174,955)
(72,741)

(98,938)
(98,938)

(98.59)
(98.59)

(98.59)
(98.59)

30.00

(31.89 cents)

12.50

11



Depreciation and
amortization***
Capital expenditures
(additions to fixed
assets)

Research and
development costs
Balance Sheet Data:
Net working capital
(deficit)

Long-term debt
Stockholders equity
Total assets

Number of shares

issued at fiscal year-end

(thousands of shares of
common stock)

Stockholders equity per

share of common stock

Edgar Filing: SONY CORP - Form 20-F

(11.29 cents)

372,865

356,818
502,008
746,803
678,992

2,870,338
9,499,100

997,211

2,872.21

(11.04 cents)

381,843

384,347
531,795
569,296
764,898

3,203,852
10,607,753

1,001,680

3,200.85

(10.24 cents)

400,009

414,138
543,937
994,871
1,001,005

3,370,704
11,716,362

1,002,897

3,363.77

(11.92 cents)

428,010

335,726
520,568
986,296
729,059

3,465,089
12,552,739

1,004,443

3,453.25

(13.01 cents)

405,443

332,068
497,297
(190,265)
660,147

2,964,653
12,013,511

1,004,535

2,954.25

* Effective from the fiscal year ended March 31, 2009, Sony revised the presentation of its financial information to
ensure that it is consistent with the way management views its consolidated operations. Since Sony considers

5
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Sony Ericsson Mobile Communications AB ( Sony Ericsson ) and S-LCD Corporation ( S-LCD ) to be integral to Sony s
operations, Sony determined that the most appropriate method to report equity in net income (loss) of all affiliated
companies was as a component of operating income (loss). In connection with this reclassification, consolidated

operating income (loss) and consolidated income (loss) before income taxes for all prior periods have been reclassified

to conform with the current year presentation.

** Refer to Note 22 to the notes to the consolidated financial statements.

*#*%* Depreciation and amortization includes amortization expenses for intangible assets and deferred insurance
acquisition costs.

Average* High Low Period-End
(Yen)

Yen Exchange Rates per U.S. Dollar:
Fiscal year ended March 31
2005 107.49 114.30 102.26 107.22
2006 113.15 120.93 104.41 117.78
2007 116.92 121.81 110.07 117.56
2008 114.31 124.09 96.88 99.85
2009 100.62 110.48 87.80 99.15
2009
January 94.20 87.80 89.83
February 98.55 89.09 97.74
March 99.34 93.85 99.15
April 100.71 96.49 98.76
May 99.24 94.45 95.55
June (through June 19) 98.56 95.65 96.15

The noon buying rate for yen in New York City as certified for customs purposes by the Federal Reserve Bank of
New York on June 19, 2009 was 96.15 yen = 1 U.S. dollar.

* The average yen exchange rates represent average noon buying rates of all the business days during the respective
year.

Capitalization and Indebtedness

Not Applicable

Reasons for the Offer and Use of Proceeds

Not Applicable

Risk Factors

Sony plans to change its business segment classification to reflect the Company s reorganization as of April 1,

2009. Sony expects to report its operating results in line with new business segments from the first quarter of the
fiscal year ending March 31, 2010. Please note that the following Risk Factors section is based on the business
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segment classification that applies to the fiscal year ended March 31, 2009.

This section contains forward-looking statements that are subject to the Cautionary Statement appearing on page 2 of
this annual report. Risks to Sony are also discussed elsewhere in this annual report, including without limitation in the
other sections of this annual report referred to in the Cautionary Statement.
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Sony must overcome increasingly intense competition, especially in the Electronics and Game segments.

Sony s Electronics segment produces consumer products that compete against products sold by competitors, including
new entrants, on the basis of several factors such as price and function. In order to produce products that appeal to
changing and increasingly diverse consumer preferences, and to overcome the fact that a relatively high percentage of
consumers already possess products similar to those that Sony offers, Sony s Electronics and Game segments must
develop superior technology, anticipate consumer tastes and rapidly develop attractive products with competitive
selling prices. In the Electronics segment, Sony faces increasingly intense pricing pressure and shorter product cycles
in a variety of consumer product categories. Sony s operating results depend on Sony s ability to continue to develop
efficiently and offer Electronics and Game products at competitive prices that meet changing and increasingly diverse
consumer preferences. If Sony is unable to effectively anticipate and counter the ongoing price erosion that frequently
accompanies its products, or if the average selling prices of its products decrease faster than Sony is able to reduce its
manufacturing costs, Sony s cost of sales ratio will increase and its operating results and financial condition may be
negatively impacted.

To remain competitive and stimulate customer demand, Sony must successfully manage frequent product and
service introductions and transitions.

Due to the highly volatile and competitive nature of the PC, consumer electronics and mobile communication
industries, Sony must continually introduce new products, services and technologies, enhance existing products and
services, and effectively stimulate customer demand for new and upgraded products and services. The success of new
product and service introductions depends on a number of factors, such as the timely and successful completion of
development efforts, market acceptance, Sony s ability to manage the risks associated with new products and
production ramp-up issues, the availability of application software for new products, the effective management of
purchase commitments and inventory levels in line with anticipated product demand, the availability of products in
appropriate quantities and costs to meet anticipated demand, and the risk that new products and services may have
quality or other defects in the early stages of introduction. New and upgraded products and services can affect the
sales and profitability of existing products and services. Accordingly, Sony cannot determine in advance the ultimate
effect that new product introductions and transitions will have on its operating results and financial condition.

Sony is subject to competition from firms that may be more specialized or have greater resources.

Sony has several business segments in different industries and has many product categories within the Electronics
segment, which causes it to face a broad range of existing and new competitors ranging from large international
companies to highly specialized entities that focus on only a few businesses. As a result, Sony may not be able to
fund or invest in certain areas of its businesses to the same degree that its competitors do. Furthermore, these
competitors may have greater financial, technical, and marketing resources available to them than those available to
the businesses of Sony. In addition, the businesses within Sony s Financial Services segment may not be able to
compete effectively, especially against established competitors with superior financial, marketing and other relevant
resources. A failure to efficiently anticipate and respond to these new and established competitors may negatively
impact Sony s operating results.

Sony s sales and profitability are sensitive to economic, employment and other trends in Sony s major markets.

Sony s sales and profitability are sensitive to economic, employment and other trends in each of the major markets in
which Sony operates. Most of these markets have recently experienced significant economic downturns which have
had, and may continue to have, a material adverse impact on Sony s operating results and financial position. In the
fiscal year ended March 31, 2009, 24.2 percent, 23.6 percent, and 25.7 percent of Sony s sales and operating revenue
were attributable to Japan, the U.S. and Europe, respectively.
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Examples of trends that may cause a material impact on Sony s results include, but are not limited to, reduced demand
from either or both end consumers or commercial customers. An actual or expected deterioration of economic
conditions in any of Sony s major markets could act to depress end consumer confidence and result in an
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actual decline in consumption, which could have a materially adverse impact on Sony s short- to mid-term sales and
profitability. Commercial customers may experience deterioration in their own businesses due to cash flow shortages,
difficulty in obtaining financing and reduced end-user demand, among other factors. Commercial customers difficulty
in meeting their obligations to Sony could also have an adverse impact on Sony s operating results and cash flows. In
addition, the further weakening of economic conditions or rising unemployment may further affect Sony s business in
these respects.

Sony s suppliers are also susceptible to similar conditions that may impact their ability to fulfill their contractual
obligations and could impact Sony s revenues or cost of sales ratio if products and services cannot be obtained at
competitive prices.

Global economic conditions may also impact Sony in other ways including, for example, further restructuring charges,
higher pension and post-retirement benefit costs or funding requirements, additional asset impairment charges, among
other factors, any of which could materially impact Sony s operating results, financial condition and cash flows.

The unprecedented conditions in the global financial and credit markets or a ratings downgrade may adversely
affect the availability and cost of Sony s funding.

The global financial and credit markets have been experiencing unprecedented levels of volatility and disruption,
generally putting downward pressure on financial and other asset prices and impacting the credit availability even for
major global issuers. The central governments and the central banks of major global economies, including Japan,
have recently created a number of programs to help stabilize credit markets and financial institutions and to restore
liquidity. These programs have improved conditions in these credit and financial markets to some extent, but there
can be no assurance that these programs, individually or collectively, will continue to have beneficial effects on the
markets overall, or that they will resolve the credit and liquidity issues.

Historically, Sony s primary sources of funds are cash flows from operations, offerings of commercial paper and other
debt securities such as term debt as well as borrowings from banks and other institutional lenders. As a result of the
impact of the global economic downturn, Sony may become more dependent on commercial paper and debt markets

in the future to meet its cash flow requirements. Although the commercial paper and term debt markets, have
continued to be available to Sony during the recent periods of volatility and disruption, there can be no assurance that
such sources will continue to be available or, that if available, the cost of such funding will not substantially increase
due to market factors. If current levels of market disruption and volatility continue or worsen, Sony may seek to repay
commercial paper and term debt as it becomes due, or to meet other liquidity needs by drawing upon contractually
committed lending facilities primarily provided by global banks and/or seeking other sources of funding including,
potentially, the sale of assets. There can be no assurance that under such extreme market conditions such alternate
funding sources would be available or sufficient. Further, a failure of one or more of Sony s major lenders, or a
decision by one or more of them to stop lending to Sony due to instability in the Japanese or global financial and

credit markets could have an adverse impact on Sony s access to funding from such sources. In turn, this could have a
material adverse impact on Sony s operating results, financial position or liquidity.

Similarly, a downgrade in Sony s credit ratings could result in an increase in Sony s cost of funding and could have an
adverse impact on Sony s ability to access commercial paper or term debt markets, with a corresponding adverse effect
on Sony s results, financial position and liquidity.

Sony s investments in research and development may not yield the results expected.

Sony s businesses, particularly the Electronics and Game segments, operate in intensely competitive markets
characterized by changing consumer preferences and rapid technological innovation. Due to advanced technological
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innovation and relative ease of technology imitation, new products and services tend to become standardized more
rapidly, leading to more intense competition and ongoing price erosion. In order to strengthen the competitiveness of
its products in this environment, Sony continues to invest heavily in research and development. However, these
investments may not yield the results expected, hindering Sony s ability to commercialize,
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in a timely manner, new and competitive products that meet the needs of the market, which consequently may
negatively impact Sony s reputation and operating results.

Sony may not be able to recoup the capital expenditures or investments it makes to increase production capacity.

Sony continues to invest in production equipment in the Electronics segment. Sony also invests in production-related
joint ventures. One example is the investment Sony and Samsung Electronics Co., Ltd. ( Samsung ) made in
connection with 8th generation production capacity for amorphous thin film transistor ( TFT ) LCD panel production,
following investments in 7th generation production capacity at S-LCD Corporation ( S-LCD ), a joint venture of the
two companies in Korea. The accumulated total amount of the investment in S-LCD by Sony and Samsung for

7th and 8th generation production capacity is approximately 400 billion yen (approximately 50 percent of which was
contributed by Sony). Sony may not be able to recover its capital expenditures or investments, in part or in full, or the
recovery of these capital expenditures or investments may take longer than expected. As a result, the carrying value

of the related assets may be subject to an impairment charge, which could adversely affect Sony s profitability.

Sony s utilization of joint ventures and alliances within strategic business areas may not be successful.

During the last several years Sony has moved toward the establishment of joint ventures and strategic alliances in
order to supplement or replace functions that were previously performed by divisions of Sony Corporation or
wholly-owned subsidiaries.

Sony currently has investments in several joint ventures, including Sony Ericsson Mobile Communications AB and
S-LCD. If Sony and its partners from existing alliances, joint ventures and strategic investments are unable to reach
their common financial objectives successfully, Sony s financial performance may be adversely affected. Sony s
financial performance may also be adversely affected temporarily or in the short- and medium-term during the period
of alliances, joint ventures and strategic investments even if Sony and its partners remain on course to achieve their
common objectives. In February 2008, Sony and Sharp Corporation ( Sharp ) signed a non-binding memorandum of
intent to establish a joint venture to manufacture 10th generation amorphous TFT LCD panels and modules. Sony has
set June 30, 2009 as the target date by which to enter into a definitive agreement and is negotiating in good faith with
Sharp.

Sony may not adequately manage the growing number of joint ventures and strategic alliances, and, in particular, may
not deal effectively with the legal and cultural differences that can arise in such relationships, with changes in the
relationships, or with changes in the financial status of its partners. In addition, by participating in joint ventures or
strategic alliances, Sony may encounter conflicts of interest, may not maintain sufficient control over the joint venture
or strategic alliance, including over cash flow, and may be faced with an increased risk of the loss of proprietary
technology or know-how. Sony s reputation could be harmed by the actions or activities of a joint venture that uses the
Sony brand.

Sony s business restructuring and transformation efforts are costly and may not attain their objectives.

Sony implemented restructuring initiatives in the fiscal year ended March 31, 2009 that focused on a review of its
investment plan, realignment of manufacturing sites, and workforce reallocation and headcount reduction. In
association with these restructuring initiatives, 75.4 billion yen of restructuring charges were recorded for the fiscal
year ended March 31, 2009. Sony anticipates the recording of approximately 110 billion yen of restructuring charges
for the fiscal year ending March 31, 2010 for these initiatives. Restructuring charges are recorded in cost of sales,
selling, general and administrative expenses and loss on sale, disposal or impairment of assets, net and thus decrease
Sony s operating and net income.
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In addition, due to internal or external factors, the improved efficiencies and projected cost savings may not be
realized as scheduled and, even if those benefits are realized, Sony may not be able to achieve the level of profitability
expected due to the worsening of market conditions beyond expectations. Such possible internal factors could
include, for example, a decision to implement new restructuring initiatives not already planned or a decision to
increase research and development outlays or other expenditures beyond currently projected levels,
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either of which might increase total costs. Possible external factors could include, for example, increased burdens
from regional labor regulations, labor union agreements and Japanese customary labor practices that could prevent
Sony from executing its restructuring initiatives as planned. Therefore, such restructuring and transformation may not
result in improved efficiency, increased ability to respond to market changes or the reallocation of resources to more
profitable businesses. The inability to fully and successfully implement restructuring programs may cause Sony to
have insufficient financial resources to carry out its research and development plans and to invest in targeted growth
areas for its businesses. Additionally, operating cash flows could be reduced as a result of the payment for
restructuring charges.

Foreign exchange rate fluctuations can affect financial results because a large portion of Sony s sales and assets
are denominated in currencies other than the yen.

Sony s consolidated statements of income are prepared from the local currency-denominated financial results of Sony
Corporation s subsidiaries around the world, which are then translated into yen at the monthly average currency
exchange rate. Sony s consolidated balance sheets are prepared using the local currency-denominated assets and
liabilities of Sony Corporation s subsidiaries around the world, which are translated into yen at the market exchange
rate at the end of each financial period. A large proportion of Sony s consolidated financial results, assets and
liabilities is accounted for in currencies other than the Japanese yen. For example, only 24.2 percent of Sony s sales
and operating revenue in the fiscal year ended March 31, 2009 were originally recorded in Japan. Accordingly, Sony s
consolidated financial results and the assets and liabilities in Sony s businesses that operate internationally, principally
in its Electronics, Game and Pictures segments and the music business, may be materially affected by changes in the
exchange rates of foreign currencies when translating into Japanese yen. Foreign exchange rate fluctuations may have
a negative impact on Sony s operating results and financial condition in the future, especially if the yen strengthens
significantly against the U.S. dollar, the euro or other foreign currencies.

Foreign exchange fluctuations can affect Sony s operating results due to sales and expenses in different
currencies.

Exchange rate fluctuations affect Sony s operating profitability because many of Sony s products are sold in countries
other than the ones in which they were developed and/or manufactured. The concentration of research and
development, administrative functions, and manufacturing activities within the Electronics segment in Japan makes
this segment particularly sensitive to the yen s appreciation as the ratio of yen-denominated costs to total costs is
higher than the ratio of yen-denominated revenue to total revenue. Mid- to long-term changes in exchange rate levels
may interfere with Sony s global allocation of resources and hinder Sony s ability to engage in research and
development, procurement, production, logistics, and sales activities in a manner that is profitable after the effect of
such exchange rate changes.

Although Sony hedges most of the net short-term foreign currency exposure resulting from import and export
transactions shortly before they are projected to occur, such hedging activity cannot entirely eliminate the risk of
adverse short-term exchange rate fluctuations.

Sony must efficiently manage its procurement of parts and components, the market conditions for which are
volatile, and control its inventory of products, parts, and components, the demand for which is volatile.

In the Electronics and Game segments, Sony uses a large volume of parts and components, such as semiconductors
and LCD panels, for its products. Market fluctuations in the availability and pricing of parts and components can
adversely affect Sony s operating results. For instance, shortages of parts or components may occur during periods of
excess demand, which can result in sharply higher prices and an increase in the cost of goods sold. Additionally, the
prices of parts or components fluctuate with the prices of underlying basic or raw materials, such as petrochemical
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products, cobalt and copper, which can also affect the cost of goods sold.
Sony places orders for parts and components and determines production and inventory plans in advance based on its
forecast of consumer demand, which is highly volatile and difficult to predict. Inaccurate forecasts of consumer

demand or inadequate management can lead to a shortage or excess of inventory, which can disrupt
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production plans and result in revenue shortfalls or inventory adjustments. Sony writes down the value of its
inventory when the underlying parts, components or products have become obsolete, when inventory levels exceed the
amount expected to be used, or when the value of the inventory is otherwise recorded at a higher value than net
realizable value. In the past, for example, Sony has experienced a shortage of certain semiconductors and LCD

panels, which resulted in Sony s inability to meet consumer demand for its PCs and audio visual products, as well as a
surplus in certain semiconductors and LCD panels that resulted in inventory write-downs when the prices of these
parts and components fell. Such revenue shortfalls or inventory adjustments have had and, if Sony is not successful in
managing its inventory in the future, could have a material adverse effect on Sony s operating results.

Sony is subject to the risks of operations in different countries.

Most of Sony s activities are conducted outside of Japan, and international operations bring challenges. For example,
in the Electronics and Game segments, production and procurement of products and parts in Asian countries such as
China are increasing, and this creates a risk that production and shipping of products and parts could be interrupted by
a natural disaster or pandemic in the region, similar to the spread of Severe Acute Respiratory Syndrome ( SARS ) or a
novel influenza virus. In addition, production of electronics products in China and other Asian countries increases the
time necessary to supply products to Europe and the U.S., which can make it more difficult to meet changing
customer demand. Further, Sony may encounter difficulty in planning and managing operations due to unfavorable
political or economic factors, such as cultural and religious conflicts, non-compliance with expected business conduct,
unexpected legal or regulatory changes such as foreign exchange, import or export controls, nationalization of assets
or restrictions on the repatriation of returns from foreign investments and the lack of adequate infrastructure. If the
effects of international political and military instability or natural disasters disrupt Sony s business operations or
depress consumer confidence in those regions, Sony s operating results and financial condition may be adversely
affected. In addition, as emerging markets are becoming increasingly important in its operations, Sony becomes more
susceptible to the above-mentioned risks which could have an adverse impact on its operating results and financial
condition.

The large-scale investment required during the development and introductory period of a new gaming platform
may not be fully recovered.

Within the Game segment, developing and providing products that maintain competitiveness over an extended
life-cycle require large-scale investment relating to research and development, particularly during the development
and introductory period of a new platform. In the past, large-scale investment relating to capital expenditures and
research and development for the development and manufacture of key components, including semiconductors
supplied for PLAYSTATION®3 ( PS3 ), was also recorded within the Electronics segment. Moreover, it is particularly
important in the Game segment that these products are provided to consumers at competitive prices with compelling
game software and online services to ensure favorable market penetration of the platform. Should the platform fail to
achieve such favorable market penetration, there is a risk that this investment, or a part thereof, will not be recouped,
resulting in a significant negative impact on Sony s profitability. In addition, even if the platform is ultimately
successful and Sony is able to sufficiently recoup its investment, this may take longer than expected, resulting in a
negative impact on Sony s profitability.

An example of a negative impact on profitability within the Game segment is PS3-related charges that in the past
resulted in significant overall segment losses. These losses arose mainly from the strategic pricing of PS3 hardware at

points lower than its production cost.

Sony s Game and Electronics segments are particularly sensitive to year-end holiday season demand.
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Since the Game segment offers a relatively small range of hardware products (including PlayStation®2, PSP®
(PlayStation®Portable), and PS3) and a significant portion of overall demand is weighted towards the year-end
holiday season, factors such as changes in the competitive environment, changes in market conditions, delays in the
release of highly anticipated software titles and insufficient supply of hardware during the year-end holiday season can
negatively impact the financial performance of both the Game and the Electronics segments. The Electronics segment
is also dependent upon year-end holiday season demand and, to a lesser extent than the Game segment, is
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susceptible to weak sales as well as supply shortages that may prevent it from meeting demand for its products during
this season.

The sales and profitability of Sony s Game segment depends on the penetration of its gaming platforms, which is
sensitive to software line-ups, including software produced by third parties, and more recently, the expansion of
online services.

In the Game segment, the penetration of gaming platforms is a significant factor driving sales and profitability, which
may be affected by the ability to provide customers with sufficient software line-ups, including software produced by
third parties and online services. Software line-ups and online services affect not only software sales and profitability,
as in many other content businesses, but also affect the penetration of gaming platforms, which can affect hardware
sales and profitability.

Sony s content businesses, including its music business, the Pictures segment and the Game segment, are subject
to digital piracy and illegal downloading, which have become increasingly prevalent with the development of new
technologies and the availability of broadband Internet connections.

The development and declining prices of digital technology along with the increased penetration and speed of
broadband Internet connections and the availability of content in digital formats have created risks with respect to
Sony s ability to protect the copyrighted content of its music business, the Pictures segment and the Game segment
from digital piracy and counterfeiting. In particular, advances in software and technology that enable the duplication,
transfer or downloading of digital audio and video files from the Internet and other sources without authorization from
the owners of the rights to such content threaten the conventional copyright-based business model by making it easier
to create, transmit, and redistribute high quality, unauthorized audio and video files. These advances include, for
example, digital devices such as hard disk drive video and audio recorders, CD, DVD, and Blu-ray DiscTM recorders,
file compression algorithms, and peer-to-peer digital distribution services. The availability of unauthorized content
contributes to a decrease in legitimate product sales and puts pressure on the price of legitimate product sales, which
could adversely affect operating results within the music business, the Pictures segment, and the Game segment. Sony
has incurred and will continue to incur expenses to ensure adequate copyright protection, to develop new services for
the authorized digital distribution of music, movies, television programs and video games, and to combat unauthorized
digital distribution of its copyrighted content. These initiatives will increase Sony s near-term expenses and may not
achieve their intended result.

Operating results for Sony s Pictures segment vary according to the cost of productions and marketing costs,
consumer acceptance, timing of releases or syndication sales, and the availability of competing products and
entertainment alternatives.

Operating results for motion picture releases and television productions within the Pictures segment can materially
fluctuate depending primarily upon the cost of such productions, marketing costs, and consumer acceptance of such
productions, each of which is difficult to predict, as well as the timing of new motion picture releases and the

syndication of television productions. In addition, the commercial success of Sony s Pictures segment s motion picture
and television productions depends upon consumer acceptance of other competing products released at or near the

same time, and the availability of alternative forms of entertainment and leisure activities, including many new

options such as social networking sites, that have been enabled by technological advancements. Given the limited
number of motion pictures released during any period, the underperformance of an event or tent-pole motion picture
that generally has higher production and marketing costs than other films can have an adverse impact on operating

results of Sony s Pictures segment.
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Operating results of Sony s Pictures segment may be adversely affected by changes in advertising markets, or by
the failure to renew, or renewal on less favorable terms of carriage contracts.

The Pictures segment s television operations, including its global channel network, derives a significant portion of its
revenues from the sale of advertising. A decline of the advertising market due to the global economic downturn could
have an adverse impact on the operating results of Sony s Pictures segment. The Pictures segment also earns revenues
from the licensing of its image-based software, including its motion picture and television
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content, to the U.S. and international television networks, where a decline in the networks ability to generate
advertising and subscription revenues may adversely impact the license fees paid to the Pictures segment. The
Pictures segment also depends on third party cable, satellite and other distribution systems to distribute its global
channel network. The failure to renew, or renewal on less favorable terms of, carriage contracts (broadcasting
agreements) with these third-party distributors may adversely affect the Pictures segment s ability to generate
advertising and subscription revenues through its global channel network.

Sony s Pictures segment is subject to labor interruption.

The Pictures segment is dependent upon highly specialized union members, including writers, directors, actors and
other talent, and trade and technical employees, who are covered by union contracts and are essential to the
development and production of motion pictures and television programs. A strike by one or more of these unions or
the possibility of a strike, work slowdown or work stoppage caused by uncertainties about, or the inability to reach
agreement on, a new contract could delay or halt production activities. Such a delay or halt, depending on the length
of time involved, could cause a delay or interruption in the release of new motion pictures and television programs
and thereby could adversely affect operating results and cash flows in the Pictures segment. An inability to reach
agreement on one or more of these union contracts could also increase costs within Sony s Pictures segment and have
an adverse effect on operating results.

Continued increases in the costs of producing or acquiring entertainment content and other changes in the
business environments of Sony s music business and Pictures segment could adversely affect their sales and
operating results.

The success of Sony s music business is highly dependent on finding and establishing artists that appeal to customers
over the long-term and if the music business is unable to find and establish new talented artists, operating results may
be adversely affected. Competition with other entertainment companies to identify, sign and retain such talent is
intense as is the competition to sell their music, resulting in increased talent-related spending and higher marketing
and promotional costs. In the Pictures segment, high demand for top talent has contributed to increases in the cost of
producing motion pictures, which can impact operating results as can the cost of acquiring programming produced by
third parties.

In addition to escalating costs to produce or acquire content, Sony s music business and Pictures segment have
experienced and could continue to experience significant changes in their respective business environments, which
have had and could continue to have an adverse impact on operating results. For instance, primarily as a result of
digital piracy and illegal downloading, bankruptcies of music wholesalers and retailers and ongoing competition for
consumer discretionary spending have resulted in declining physical sales, particularly of the CD format. While new
models for selling recorded music content have begun to emerge, including the legal download of music over the
Internet and the distribution of music content on mobile phones, these digital revenues streams have not been
sufficient to offset the decline in physical sales that have affected and could continue to affect the operating results of
Sony s music business. Industry-wide trends such as the deteriorating financial condition of major retailers, the
maturation of the DVD format, increasing competition for consumer discretionary spending and leisure time, digital
piracy and increased competition for retailer shelf space have contributed to and could continue to contribute to an
industry-wide decline in DVD sales both in the U.S. and worldwide which could impact the operating results of Sony s
Pictures segment.

Sony s music business may be subject to renewed judicial review by the European Court.

In August 2004, Sony combined its recorded music business outside of Japan with the recorded music business of
Bertelsmann AG ( Bertelsmann ), forming SONY BMG MUSIC ENTERTAINMENT ( SONY BMG ), after receiving
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antitrust approval from, among others, the European Commission. On December 3, 2004, Impala, an international
association of 2,500 independent recorded music companies, appealed the European Commission s clearance decision
to the EU Court of First Instance ( CFI ). On July 13, 2006, the CFI annulled the Commission s decision to allow the
merger to go forward, requiring the Commission to re-examine the transaction. In October 2006, Sony Corporation of
America ( SCA ) and Bertelsmann filed an appeal of the CFI s judgment to the Court of Justice of the European
Communities ( ECJ ). On October 3, 2007, following its re-
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examination of the merger, the Commission rendered a second clearance decision reaffirming the conclusion reached
in 2004 that the transaction raised no competition concerns. On June 16, 2008 Impala announced it had filed an

appeal of that second clearance decision to the CFI and then SCA filed an application to intervene in that appeal. On
July 10, 2008, the ECJ rendered judgment on the 2006 appeal of SCA and Bertelsmann, setting aside the CFI s
annulment of the original clearance decision and referring the case back to the CFI for further consideration. On
September 26, 2008, the CFI stayed Impala s 2008 appeal of the second clearance decision pending a final ruling by
the CFI on the original clearance decision. As of October 1, 2008 SONY BMG became a wholly-owned subsidiary of
Sony and was renamed Sony Music Entertainment as of January 1, 2009. On February 10, 2009, Impala informed the
CFI that Impala believed that the Commission s approval of Sony s acquisition of sole control, which Impala noted was
final and not appealable, made their original appeal devoid of purpose. The Commission subsequently agreed with
Impala s view in this regard. The CFI is not bound by the parties view in this regard and is currently deliberating
whether the appeal proceedings as to the original clearance decision should proceed or should be terminated. In the
event the CFI (and upon a further appeal, the ECJ) were to annul both the Commission s original clearance decision in
2004 and the Commission s second clearance decision in 2007, and if the Commission subsequently, following a
further investigation, reversed the position it had taken in 2004 and 2007, the previously combined company could be
forced to unwind the merger in whole or in part. In such circumstance, Sony might incur significant costs and might
not be able to achieve its objectives with respect to its recorded music business.

Sony may not be successful in implementing its hardware, software and content integration strategy.

Sony believes that utilizing broadband networks to facilitate the integration of hardware, software and content is
essential for differentiating itself in the marketplace. Sony also believes that this strategy will eventually lead to
consistent revenue streams. However, this strategy depends on the development (both inside and outside of Sony) of
certain network technologies, coordination among Sony s various business units, and the standardization of
technological and interface specifications across business units and within industries. If Sony is not successful in
implementing this strategy, it could adversely affect Sony s reputation, competitiveness and profitability.

Sony s online activities are subject to laws and regulations that can increase the costs of operations or limit its
activities.

Sony engages in a wide array of online activities, including entertainment network services, financial services, and
sales and marketing of electronics products, and is thus subject to a broad range of related laws and regulations
including, for example, those relating to such issues as privacy, consumer protection, data retention and data
protection, content regulation, defamation, age verification and other online child protections, the installation of

cookies (software that allows website providers to target online audiences and track their performance metrics) or
other software on the end-user s computer or other devices, pricing, advertising to both children and adults, taxation,
copyright and trademark, promotions, and billing. The application of such laws and regulations created to address
online activities, and those passed prior to the popular use of the Internet that may be applied to online activities,
varies among jurisdictions, may be unclear or unsettled in many instances, and is subject to change. Sony could incur
substantial costs necessary to comply with these laws and regulations and could incur substantial penalties, other
liabilities, or damage to its reputation if it fails to comply with them. Compliance with these laws and regulations also
could cause Sony to change or limit its online activities in a manner that could adversely affect operating results. In
addition, Sony s failure to anticipate changes to relevant laws and regulations, changes in laws that provide protections
that Sony relies on in conducting its online activities, or judicial interpretations narrowing such protections, may
subject Sony to greater risk of liability, increase the costs of compliance, or limit Sony s ability to engage in certain
online activities.

Sony s Financial Services segment operates in highly regulated industries, and new rules, regulations and
regulatory initiatives by government authorities could adversely affect the flexibility and profitability of its business
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Sony s Financial Services segment operates in industries subject to comprehensive regulation and supervision,
including the Japanese insurance and banking industries. Future developments or changes in laws, regulations, or
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policies and their effects are unpredictable and could lead to increased compliance costs or limitations on

operations. For example, Japan s Financial Services Agency ( FSA ) has recently strengthened its regulatory
supervision relating to non-payment of insurance claims. Compliance with multiple regulatory regimes is challenging
and, due to Sony s common branding strategy, compliance failures in any of its businesses within Sony s Financial
Services segment could have a negative impact on the overall business reputation of the Financial Services

segment. Furthermore, additional compliance costs could have adverse effects on Sony s operating results.

Declines in the value of equity securities could have a material adverse impact on the financial results of Sony s
Financial Services segment.

In the Financial Services segment, Sony Life Insurance Co., Ltd. ( Sony Life ) holds both convertible bonds and equity
securities. The convertible bonds are required to be marked to market at the end of each accounting period on the
income statement under accounting principles generally accepted in the United States of America ( US

GAAP ). Declines in equity prices, such as those due to recent problems in the U.S. residential mortgage market that
have resulted in recent large fluctuations in global equity prices, may result in valuation losses on the convertible
bonds as well as impairment losses on the equity securities held by Sony Life. In addition, reductions in gains on the
sales of securities or unrealized gains on securities could trigger adverse effects on Sony s operating results and
financial condition. Declines in the yield of Sony Life s separate account assets may result in additional policy
reserves being recorded and the early amortization of deferred acquisition cost, since US GAAP requires the review of
actuarial assumptions used for the valuation of policy reserves concerning minimum death guarantees for variable life
insurance and the amortization of deferred acquisition costs.

Changes in interest rates may significantly affect Sony s Financial Services segment s financial condition and
operating results.

Sony engages in asset liability management ( ALM ) in an effort to manage the investment assets within the Financial
Services segment in a manner appropriate to Sony s liabilities, which arise from the insurance policies Sony
underwrites in both its life insurance and non-life insurance businesses and the deposits, borrowings and other

liabilities in its banking business. ALM considers the long-term balance between assets and liabilities in an effort to
ensure stable returns. Any failure to appropriately conduct Sony s ALM activities, or any significant changes in
market conditions beyond what Sony s ALM could reasonably address, could have a material adverse effect on the
financial condition and operating results of its Financial Services segment. In particular, because Sony Life s liabilities
to policyholders generally have longer durations than its investment assets, lower interest rates tend to reduce yields

on Sony Life s investment portfolio while premiums remain generally unchanged on outstanding policies. As a result,
Sony Life s profitability and long-term ability to meet policy commitments could be materially and adversely affected.

The investment portfolio within Sony s Financial Services segment exposes Sony to a number of additional risks
other than the risks related to declines in the value of equity securities and changes in interest rates.

In Sony s Financial Services segment, generating stable investment income is important to its operations, and Sony
invests in a variety of asset classes, including Japanese government and corporate bonds, foreign government and
corporate bonds, Japanese stocks, loans and real estate. In addition to risks related to changes in interest rates and the
value of equity securities, the Financial Services segment s investment portfolio exposes Sony to a variety of other
risks, including foreign exchange risk, credit risk and real estate investment risk, any or all of which may have an
adverse effect on the financial condition and operating results of the Financial Services segment. For example,

mortgage loans account for 98.2 percent of the total loan balance or 33.2 percent of the total assets of Sony Bank Inc.

( Sony Bank ) for the fiscal year ended March 31, 2009. An increase in non-performing loans, or a decline in the prices
of real estate, the collateral for these mortgage loans provided by Sony Bank, could have an adverse effect on the
creditworthiness of Sony Bank s loan portfolio and increase credit-related costs for Sony Bank.
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Differences between actual and assumed policy benefits and claims may require Sony s Financial Services
segment to increase policy reserves in the future.

Sony s life insurance and non-life insurance businesses establish policy reserves for future benefits and claims based
on estimates of future payment obligations made by qualified actuaries. These reserves are calculated based on many
assumptions and estimates, including the frequency and timing of the event covered by the policy, the amount of
benefits or claims to be paid and the investment returns on the assets these businesses purchase with the premiums
received. These assumptions and estimates are inherently uncertain, and Sony cannot determine with precision the
ultimate amounts that Sony will be required to pay for, or the timing of payment of, actual benefits and claims or
whether the assets supporting the policy liabilities will grow at the level Sony assumes prior to the payment of benefits
or claims. The frequency and timing of the event covered by the policy and the amount of benefits or claims to be
paid are subject to a number of risks and uncertainties, many of which are outside of Sony s control, including:

changes in trends underlying Sony s assumptions and estimates, such as mortality and morbidity rates;
the availability of sufficient reliable data and Sony s ability to correctly analyze the data;

Sony s selection and application of appropriate pricing and rating techniques; and

changes in legal standards, claim settlement practices and medical care expenses.

If the actual experience of Sony s insurance businesses is less favorable than its assumptions or estimates, its policy
reserves may be inadequate. Any changes in regulatory guidelines or standards with respect to the required level of
policy reserves may also require that Sony establishes policy reserves based on more stringent assumptions, estimates
or actuarial calculations. Such events could result in a need to increase provisions for policy reserves, which may
have a significant adverse effect on the financial condition and operating results of the Financial Services

segment. Furthermore, actual insurance claims that are higher than the estimated provision for policy reserves due to
the occurrence of catastrophic events such as earthquakes or pandemic diseases in Japan could have a significant
adverse effect on the financial condition and the result of operations in the Financial Services segment.

Sony s physical facilities and information systems are subject to damage as a result of catastrophic disasters,
outages, malfeasance or similar events.

Sony s headquarters, some of Sony s major data centers and many of Sony s most advanced device manufacturing
facilities, including those for semiconductors, are located in Japan, where the risk of earthquakes is relatively higher
than in other parts of the world. In addition, Sony s offices and facilities, including those used for research and
development, material procurement, manufacturing, motion picture and television program production, logistics, sales
and services are located throughout the world and are subject to possible destruction, temporary stoppage or disruption
as a result of any number of unexpected catastrophic events such as natural disasters, pandemic diseases, terrorist
attacks, and large-scale power outages. If any of these facilities or offices were to experience a significant loss as a
result of any of the above events, it could disrupt Sony s operations, delay production, interrupt shipments and
postpone the recording of revenue, and result in large expenses to repair or replace these facilities or

offices. Moreover, as network and information systems have become increasingly important to Sony s operating
activities, network and information system shutdowns caused by the above and other unforeseen events such as
software or hardware defects, computer viruses and computer hacking pose increasing risks. Although Sony is
developing counter-measures, such events could result in the disruption of Sony s major business operations, delays in
production, shipments and recognition of revenue, and large expenditures necessary to repair or replace such facilities
as well as network information systems, which could have a material adverse impact on Sony s operating results and
financial condition.
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Sony s reputation and business could be harmed and Sony could be subject to legal claims if there is loss,
disclosure or misappropriation of its customers personal information or other breaches of its information
security.

Sony makes extensive use of online services and centralized data processing, including through third-party service
providers, particularly in the Financial Services segment. The secure maintenance and transmission of
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confidential information is a critical element of Sony s operations. However, Sony s customers personal information
may be lost or disclosed or taken without customers consent. In addition, Sony s information technology and other
systems, or those of service providers or strategic business partners, may be compromised. If Sony were to lose
customers personal information or if a malicious third party were to penetrate the network security of Sony, its
business partners or service providers and to misappropriate or acquire customers personal information, or if there
were an advertent or inadvertent loss, disclosure or misappropriation of customers personal information by Sony
employees, Sony s reputation could be damaged and Sony could be subject to lawsuits or claims.

Any loss, disclosure or misappropriation of customers personal information or other breach of its information security
may have a serious impact on Sony s reputation and could have a significant adverse effect on its businesses and
operating results.

Sony is subject to financial and reputational risks due to product quality and liability issues.

Sony products, such as software and electronic devices including semiconductors are becoming increasingly
sophisticated and complicated as rapid advancements in technologies occur and as demand increases for digital
equipment. At the same time, product quality and liability issues may present greater risks. Sony s efforts to manage
the rapid advancements in technologies and increased demand as well as to control product quality may not be
successful. If they are not, Sony may incur expenses in connection with, for example, product recalls, after-sales
services and lawsuits, and Sony s brand image and reputation as a producer of high-quality products may suffer. These
issues are not only relevant to the final Sony products that are sold directly to customers but also to the final products
of other companies that are equipped with Sony s components, such as the semiconductors mentioned above. An
example of these issues is the recording of a 51.2 billion yen provision during the fiscal year ended March 31, 2007 in
relation to the recalls by Dell Inc., Apple Inc. and Lenovo, Inc. of notebook computer battery packs that use
lithium-ion battery cells manufactured by Sony as well as the subsequent global replacement program initiated by
Sony for certain notebook computer battery packs used by Sony and several other notebook computer manufacturers
that use lithium-ion battery cells manufactured by Sony. (Portions of the provisions totaling 15.7 billion yen and

2.3 billion yen were reversed in the fiscal years ended March 31, 2008 and March 31, 2009, respectively, based on the
actual results of recalls and replacements as compared to Sony s original estimates.)

Sony may be adversely affected by its employee benefit obligations.

Sony recognizes the unfunded pension obligation as consisting of the (i) Projected Benefit Obligation ( PBO ) less

(ii) the fair value of pension plan assets. Actuarial gains and losses are included in pension expenses in a systematic
manner over employees average remaining service periods in a manner consistent with FAS No. 87, Employers
Accounting for Pensions, FAS No. 158, Employers Accounting for Defined Benefit Pension and Other Postretirement
Plans and the related amendments to those standards. Any decrease of the pension asset value due to low returns from
investments or increases in the PBO due to a lower discount rate, increases in rates of compensation and changes in
certain other actuarial assumptions could increase the unfunded pension obligations and could, subject to the

provisions of FAS No. 87, result in an increase in pension expenses recorded as cost of sales or as a selling, general

and administrative expense.

Most pension assets and liabilities recognized on Sony s consolidated balance sheets relate to Japanese plans, which
are subject to the Japanese Defined Benefit Corporate Pension Plan Act pursuant to which Sony is required to meet
certain financial criteria including periodic actuarial revaluation and annual settlement of gains or losses of the

plan. Since the fall of 2008, the fair value of pension plan assets invested in equity securities were negatively affected
by the global financial crisis, the global economic downturn and the significant decreases in corporate earnings. The
Japanese plan had invested approximately 30% of its pension plan assets in equity securities. In the event that the
actuarial reserve required by law exceeds the fair value of pension assets and that the fair value of pension assets
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would not be recovered within a certain moratorium period permitted by laws and/or special legislative decree, Sony
may be required to make an additional contribution to the plan, which could reduce cash flows. Similarly, if Sony is
required to make an additional contribution to a foreign plan to meet any funding requirements in accordance with
local laws and regulations in each country, Sony s cash flows might be adversely
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affected. If Sony is required to increase cash contributions to its pension plans when actuarial assumptions, such as an
expected long-term rate of return of the pension plan assets, are updated for purposes of determining statutory
contributions, it might become a negative factor for Sony s cash flow for a considerable number of years.

Sony may not be able to fully utilize its deferred tax assets and changes in Sony s tax rates or exposure to
additional tax liabilities could adversely affect its earnings and financial position.

Sony is subject to income taxes in Japan and numerous other jurisdictions, and in the ordinary course of Sony s
business, there are many situations where the ultimate tax determination can be uncertain, sometimes for an extended
period. The calculation of Sony s tax provision and the carrying value of tax assets and liabilities requires significant
judgment and the use of estimates.

Sony currently believes that its deferred tax assets, a significant component of which are net operating loss
carryforwards, are more likely than not to be realized through sufficient future taxable income coupled with prudent
and feasible tax planning strategies. However, some of these deferred tax assets could expire unused or not be
realizable if Sony is unable to implement tax planning strategies or generate taxable income in the future (from
operations and/or tax planning strategies) sufficient to utilize them or if Sony enters into transactions that limit its
legal ability to use them. If it becomes more likely than not that Sony s deferred tax assets will expire unused and are
not available to offset future taxable income, or otherwise will not be realizable, Sony will have to recognize a
valuation allowance. This may materially increase Sony s income tax expense or result in Sony s forgoing any
associated cash tax reduction available in future periods. Therefore, Sony s earnings and financial position would be
adversely affected in the period or periods in which a valuation allowance is recorded or deferred tax assets expire
unused.

A key factor in the evaluation of the deferred tax assets and the valuation allowances is the determination of the
uncertain tax positions related to the more likely than not adjustments for Sony s intercompany transfer pricing. Sony
is subject to income taxes in Japan and numerous other jurisdictions, and in the ordinary course of Sony s business
there are many transactions, including intercompany charges where the ultimate tax determination is uncertain. Sony
is subject to continuous examination of its income tax returns by tax authorities and, as a result, Sony regularly
assesses the likelihood of the adverse outcomes resulting from these examinations to determine the adequacy of its
provision for income taxes. Significant judgment is required in making these assessments, and as additional evidence
becomes available in subsequent periods, the ultimate outcomes for Sony s uncertain tax positions, and, accordingly,
its valuation allowance assessments could potentially have an adverse impact on Sony s future earnings and financial
position.

In addition to the above, Sony s future effective tax rates could be unfavorably affected by changes in both the
statutory rates and the mix of earnings in countries with differing statutory rates or by other factors such as changes in
tax laws and regulations or their interpretation.

Sony could incur asset impairment charges for goodwill, intangible assets or other long-lived assets.

Sony has a significant amount of goodwill, intangible assets and other long-lived assets, and future financial
performance lower than anticipated or changes in estimates and assumptions, which in many cases require significant
judgments, could result in impairment charges. Sony tests goodwill and intangible assets that are determined to have
an indefinite life for impairment on a reporting unit basis during the fourth quarter of each fiscal year, and assesses
whether factors or indicators, such as unfavorable variances from established business plans, significant changes in
forecasted results or volatility inherent to external markets and industries, become apparent that would require an
interim test. The recoverability of the carrying value of long-lived assets held and used and long-lived assets to be
disposed of is reviewed whenever events or changes in circumstances indicate that the carrying value of the assets or
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asset groups may not be recoverable. Long-lived assets to be held and used are reviewed for impairment by
comparing the carrying value of the asset or asset group with their estimated undiscounted future cash flows. If the
carrying value of the asset or asset group is considered impaired, an impairment charge is recorded for the amount by
which the carrying value of the asset or asset group exceeds its fair value.
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When determining whether an impairment has occurred or calculating such impairment for goodwill, intangible asset
or other long-lived asset, fair value is determined using the present value of estimated net cash flows or comparable
market values. This approach uses significant estimates and assumptions including projected future cash flows, the
timing of such cash flows, discount rates reflecting the risk inherent in future cash flows, perpetual growth rates,
determination of appropriate comparable entities and the determination of whether a premium or discount should be
applied to comparables. Resulting from changes in estimates and/or revised assumptions impacting the present value
of estimated net future cash flows, a decrease in the fair value of a reporting unit, intangible assets, or long-lived
assets or asset groups could result in an impairment and a non-cash charge would be required. Any such charge could
adversely affect on Sony operating results and financial position.

Sony s business could suffer as a result of adverse outcomes of current or future litigation and regulatory actions.

Sony faces the risk of litigation and regulatory proceedings in connection with its operations. Lawsuits, including
regulatory actions, may seek recovery of very large indeterminate amounts or limit Sony s operations, and the
possibility that they may arise and their magnitude may remain unknown for substantial periods of time. A substantial
legal liability or adverse regulatory outcome and the substantial cost to defend the litigation or regulatory proceedings
could have a material adverse effect on Sony s business, operating results, financial condition, cash flows and
reputation.

Sony may be accused of infringing others intellectual property rights and be liable for significant damages.

Sony s products incorporate a wide variety of technologies. Claims have been and could be asserted against Sony that
such technology infringes the intellectual property owned by others. Such claims might require Sony to enter into
settlement or license agreements, to pay significant damage awards, and/or to face a temporary or permanent
injunction prohibiting Sony from marketing or selling certain of its products, which could have a material adverse
effect on Sony s business, operating results, financial condition, and reputation.

Sony is dependent upon certain intellectual property rights of others, and Sony may not be able to continue to
obtain necessary licenses.

Many of Sony s products are designed under the license of patents and other intellectual property rights owned by third
parties. Based upon past experience and industry practice, Sony believes that it will be able to obtain or renew

licenses relating to various intellectual properties useful in its business that it needs in the future; however, such
licenses may not be available at all or on acceptable terms, and Sony may need to redesign or discontinue marketing

or selling such products as a result.

Increased reliance on external business partners may increase financial, reputational and other risks to Sony.

With the increasing necessity of pursuing quick business development and high operating efficiency with limited
managerial resources, Sony increasingly procures from third-party suppliers components (including LCD panels for
televisions) and technologies (such as operating systems for PCs). Reliance on third-party suppliers increases the
chance that Sony will be unable to prevent products from incorporating defective or inferior third-party technology or
components. Products with such defects can adversely affect Sony s operating results and its reputation for quality
products. Sony has also become more reliant upon the services of third-party original equipment and design
manufacturers in the Electronics and Game segments. In addition, Sony consigns to external business partners
extensive activities including procurement, logistics, sales and other services. Reliance on external business partners
may also expose Sony to the effects of insufficient compliance with applicable regulations or infringement of
third-party intellectual property rights by external business partners as well as certain risks, such as accidents, natural
disasters, or bankruptcies under a deteriorating business environment, to which external business partners might be
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Sony is subject to environmental and occupational health and safety regulations that can increase the costs of
operations or limit its activities.

Sony is subject to a broad range of environmental and occupational health and safety laws and regulations, including
laws and regulations relating to air pollution, water pollution, the management, elimination or reduction of the use of
hazardous substances, decreases in the level of standby power of certain products, waste management, recycling of
products, batteries and packaging materials, site remediation and worker and consumer health and safety. These
regulations or the application of these regulations could become more stringent or additional regulations could be
adopted in the future, which could cause Sony to incur additional compliance costs or limit Sony s activities. Further,
a failure to comply with applicable environmental or health and safety laws could result in fines, penalties, legal
judgments or other costs or remediation obligations. Such a finding of noncompliance could also injure Sony s
reputation. Such events could adversely affect Sony s financial performance.

Sony monitors and evaluates new environmental and health and safety requirements that may affect its

operations. For example, Sony has established an internal risk management system in response to two directives

enacted by the EU: The Restriction of Hazardous Substances Directive ( RoHS ) and the Waste Electrical and
Electronic Equipment Directive ( WEEE ). Similar regulations are being formulated in other parts of the world,
including China. Sony may incur substantial costs in complying with other similar programs that might be enacted
outside Europe in the future. Furthermore, Sony has been developing a risk management system to comply with the

EU s Registration, Evaluation, Authorization and Restriction of Chemicals program ( REACH ). Going forward, Sony
will continue to evaluate the potential impact of these regulations, including whether REACH could directly or

indirectly increase its costs or restrict Sony s activities, which could have an adverse impact on Sony s operating results
and financial condition.

In addition, Sony sees issues related to climate change as a potential risk if Sony does not respond or undertake
environmental activities appropriately. Sony recognizes that climate change issues could possibly lead to an increase
in or additional costs due to new regulations or governmental policies including carbon disclosure, green house gas
emission reduction, carbon taxes and energy efficiency for electronics products. A regulation for cargo owners to
exert efforts to rationally control energy consumption and CO, emission from their logistics has already been
introduced in Japan, and other countries may introduce similar regulations in the near future. In addition, in the event
that Sony is unable to respond appropriately to consumers growing concern for climate change issues, there is a risk
that Sony s reputation could be harmed and that consumers may choose to purchase products from other companies.

American Depositary Shareholders have fewer rights than shareholders and may not be able to enforce judgments
based on U.S. securities laws.

The rights of shareholders under Japanese law to take actions, including voting their shares, receiving dividends and
distributions, bringing derivative actions, examining Sony s accounting books and records, and exercising appraisal
rights are available only to shareholders of record. Because the depositary, through its custodian agents, is the record
holder of the shares underlying the American Depositary Shares ( ADSs ), only the depositary can exercise those rights
in connection with the deposited shares. The depositary will make efforts to vote the shares underlying ADSs in
accordance with the instructions of ADS holders and will pay the dividends and distributions collected from

Sony. However, ADS holders will not be able to bring a derivative action, examine Sony s accounting books and
records, or exercise appraisal rights through the depositary.

Sony Corporation is incorporated in Japan with limited liability. A majority of Sony s directors and corporate
executive officers are non U.S. residents, and a substantial portion of the assets of Sony Corporation and the assets of
Sony s directors and corporate executive officers are located outside the U.S. As a result, it may be more difficult for
investors to enforce against Sony Corporation or such persons mentioned above judgments obtained in U.S. courts
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predicated upon civil liability provisions of the federal and state securities laws of the U.S. or similar judgments
obtained in other courts outside Japan. There is doubt as to the enforceability in Japanese courts, in original actions or
in actions for enforcement of judgments of U.S. courts, of civil liabilities predicated solely upon the federal and state
securities laws of the U.S.
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Item 4. Information on the Company
History and Development of the Company

Sony Corporation was established in Japan in May 1946 as Tokyo Tsushin Kogyo Kabushiki Kaisha, a joint stock
company (Kabushiki Kaisha) under Japanese law. In January 1958, it changed its name to Sony Kabushiki Kaisha
(' Sony Corporation in English).

In December 1958, Sony Corporation was listed on the Tokyo Stock Exchange (the TSE ). In June 1961, Sony
Corporation issued American Depositary Receipts ( ADRs ) in the U.S.

In March 1968, Sony Corporation established CBS/Sony Records Inc. in Japan, currently Sony Music Entertainment
(Japan) Inc. ( SMEJ ), as a 50-50 joint venture company between Sony Corporation and CBS Inc. in the U.S. In January
1988, SMEJ became a wholly-owned subsidiary of Sony Corporation. In November 1991, SMEJ was listed on the
Second Section of the TSE.

In September 1970, Sony Corporation was listed on the New York Stock Exchange (the NYSE ).

In August 1979, Sony Corporation established Sony Prudential Life Insurance Co., Ltd. in Japan, currently Sony Life
Insurance Co., Ltd. ( Sony Life ), as a 50-50 joint venture company between Sony Corporation and The Prudential
Insurance Company of America. In March 1996, Sony Life became a wholly-owned subsidiary of Sony Corporation,
and in April 2004, with the establishment of Sony Financial Holdings Inc. ( SFH ), Sony Life became a wholly-owned
subsidiary of SFH.

In July 1984, Sony Magnescale Inc., a subsidiary of Sony Corporation and currently Sony Precision Technology Inc.,
was listed on the Second Section of the TSE. In July 1987, Sony Chemicals Corporation, a subsidiary of Sony
Corporation, was listed on the Second Section of the TSE.

In January 1988, Sony Corporation acquired CBS Records Inc., a music business division of CBS Inc. in the U.S. In
January 1991, CBS Records Inc. changed its name to Sony Music Entertainment Inc. ( SMEI ). In November 1989,
Sony Corporation acquired Columbia Pictures Entertainment, Inc. in the U.S. In August 1991, Columbia Pictures
Entertainment, Inc. changed its name to Sony Pictures Entertainment Inc. ( SPE ).

In November 1993, Sony established Sony Computer Entertainment Inc. ( SCEI ) in Japan.

In January 2000, acquisition transactions by way of exchanges of stock were completed such that SMEJ, Sony
Chemicals Corporation (currently Sony Chemical & Information Device Corporation), and Sony Precision
Technology Inc. (currently Sony Manufacturing Systems Corporation) became wholly-owned subsidiaries of Sony
Corporation.

In June 2001, Sony Corporation issued shares of subsidiary tracking stock in Japan, the economic value of which was
intended to be linked to the economic value of Sony Communication Network Corporation, which was renamed
So-net Entertainment Corporation ( So-net ) in October 2006. All shares of the subsidiary tracking stock were
terminated and converted to shares of Sony s common stock in December 2005. So-net was listed on the Mother s
market of the TSE in December 2005 (and has been traded on the First Section of the TSE since January 2008). Sony
Corporation continues to hold a majority of the shares of So-net.

In October 2001, Sony Ericsson Mobile Communications AB, a 50-50 joint venture company between Sony
Corporation and Telefonaktiebolaget LM Ericsson of Sweden, was established.
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In October 2002, Aiwa Co., Ltd. ( Aiwa ) became a wholly-owned subsidiary of Sony Corporation. In December 2002,
Aiwa was merged into Sony Corporation.

In June 2003, Sony Corporation adopted the Company with Committees system in line with the revised Japanese
Commercial Code. (Refer to Board Practices in Item 6. Directors, Senior Management and Employees. )

In April 2004, Sony Corporation established SFH in Japan. Sony Life, Sony Assurance Inc. ( Sony Assurance ), and
Sony Bank Inc. ( Sony Bank ) became subsidiaries of SFH.
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In April 2004, S-LCD Corporation, a joint venture between Sony Corporation and Samsung Electronics Co., Ltd. of
Korea, for the manufacture of amorphous thin film transistor ( TFT ) LCD panels, was established in Korea.

In August 2004, Sony combined its worldwide recorded music business, excluding its recorded music business in
Japan, with the worldwide recorded music business of Bertelsmann AG ( Bertelsmann ), forming the 50-50 joint
venture, SONY BMG MUSIC ENTERTAINMENT ( SONY BMG ).

In October 2007, SFH was listed on the First Section of the TSE in conjunction with the global initial public offering
of shares of SFH by Sony Corporation and SFH.

In October 2008, Sony acquired Bertelsmann s 50 percent equity interest in SONY BMG. As a result of the
acquisition, SONY BMG became a wholly-owned subsidiary of Sony. In January 2009, SONY BMG changed its
name to Sony Music Entertainment ( SME ).

Sony Corporation s registered office is located at 7-1, Konan 1-chome, Minato-ku, Tokyo 108-0075, Japan, telephone
+81-3-6748-2111.

The agent in the U.S. for purposes of this Item 4 is Sony Corporation of America, 550 Madison Avenue, New York,
NY 10022 (Attn: Office of the General Counsel).

Principal Capital Investments

In the fiscal years ended March 31, 2007, 2008 and 2009, Sony s capital expenditures (additions to fixed assets on the
balance sheets) were 414.1 billion yen, 335.7 billion yen and 332.1 billion yen, respectively. Sony s capital
expenditures are expected to be 250 billion yen during the fiscal year ending March 31, 2010. For a breakdown of
principal capital expenditures and divestitures (including interests in other companies), refer to Item 5. Operating and
Financial Review and Prospects. Sony invested approximately 80 billion yen in the semiconductor business during
the fiscal year ended March 31, 2009. Sony plans to invest approximately 35 billion yen in the semiconductor
business in the fiscal year ending March 31, 2010. The funding requirements of such various capital expenditures are
expected to be financed by cash provided by operating and financing activities or cash and cash equivalents. Refer to
Property, Plant and Equipment below for a geographic distribution of these investments.

Business Overview

Sony plans to change its business segment classification to reflect the Company s reorganization as of April 1,
2009. Sony expects to report its operating results in line with new business segments from the first quarter of the
fiscal year ending March 31, 2010. Please note that the following section is based on the business segment
classification that applies to the fiscal year ended March 31, 2009.

Products and Services

The following table sets forth Sony s sales and operating revenue by reportable segments. Figures in parentheses

indicate the percentage contribution of each segment to total sales and operating revenue.

Fiscal Year Ended March 31
2007 2008 2009
(Yen in millions)
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Electronics

Game

Pictures

Financial Services
All Other

Sales and operating revenue
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5,443,336

974,218
966,260
624,282
287,599

8,295,695

(65.6) 5,931,708 (67.0) 5,032,920
(11.7) 1,219,004 (13.7) 984,855
(11.7) 855,482 (9.6) 717,513
(7.5) 553,216 (6.2) 523,307
(3.5) 312,004 (3.5) 471,398

(100.0) 8,871,414 (100.0) 7,729,933
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9.3)
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6.1)
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Electronics
The following table sets forth Sony s Electronics segment sales and operating revenue by product categories. Figures

in parentheses indicate the percentage contribution of each product category to the segment total.

Fiscal Year Ended March 31
2007 2008 2009
(Yen in millions)

Audio 522,879 (9.6) 558,624 9.4) 453,976 9.0)
Video 1,143,120 (21.0) 1,279,225 (21.6) 1,042,014 (20.7)
Televisions 1,226,971 (22.5) 1,367,078 (23.0) 1,275,810 (25.3)
Information and

Communications 954,163 (17.5) 1,103,212 (18.6) 942,517 (18.7)
Semiconductors 219,546 4.0) 237,870 4.0) 205,062 4.1)
Components 835,490 (15.4) 833,334 (14.1) 662,453 (13.2)
Other 541,167 (10.0) 552,365 (9.3) 451,088 9.0)
Electronics Total 5,443,336 (100.0) 5,931,708 (100.0) 5,032,920 (100.0)

Commencing April 1, 2008, Sony has partially realigned its product category configuration in the Electronics
segment. Accordingly, results for all prior fiscal years have been reclassified to conform to the current presentation.

In the Electronics segment, Sony is engaged in the development, design, manufacture, and sale of various kinds of
electronic equipment, instruments and devices for consumer and professional markets. Sony s principal manufacturing
facilities are located in Japan, Malaysia, China, the U.S., Singapore, Spain and Mexico, and its products are marketed
by sales subsidiaries and unaffiliated local distributors and sold through direct sales via the Internet throughout the
world. In addition to internationalizing its production operations, Sony is conducting research and development
activities outside Japan to bring these operations into closer proximity to local communities and markets.
Audio:

Audio includes home audio, portable audio, car audio, and personal navigation systems.

Video:

Video includes video cameras, compact digital cameras, digital single-lens reflex ( SLR ) cameras, Blu-ray"Disc
players/recorders, and DVD-Video players/recorders.

Televisions:
Televisions includes LCD televisions.

Information and Communications:
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Information and Communications includes PCs, broadcast- and professional-use audio, video, and monitors, and other
professional-use equipment.

Semiconductors:

Semiconductors includes charged coupled devices ( CCDs ), complementary metal-oxide semiconductor ( CMOS )
image sensors and other semiconductors.

Components:
Components includes optical pickups, batteries, audio/video/data recording media, data recording systems and LCDs.
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Other:

Other includes sales to outside customers, such as sales of CD, DVD, Blu-ray Disc manufacturing and physical
distribution businesses, mobile phones produced for wireless customers by Sony EMCS Corporation ( Sony EMCS ),
and products and services that are not included in the above categories.

Game

SCEI develops, produces, markets and distributes PlayStation®2 ( PS2 ), PSPPlayStation®Portable) ( PSP ) and
PLAYSTATION®3 ( PS3 ) hardware and related software. Sony Computer Entertainment America Inc. ( SCEA ) and
Sony Computer Entertainment Europe Ltd. ( SCEE ) market and distribute PS2, PSP and PS3 hardware, and develop,
produce, market and distribute related software in the U.S. and Europe. SCEI, SCEA and SCEE enter into licenses

with third-party software developers.

Pictures

Global operations in the Pictures segment encompass motion picture production and distribution; television
production and distribution; digital content creation and distribution; worldwide channel investments; home
entertainment acquisition and distribution; operation of studio facilities; development of new entertainment products,
services and technologies; and distribution of filmed entertainment in more than 130 countries.

SPE s motion picture arm, the Columbia TriStar Motion Picture Group, includes SPE s principal motion picture
production organizations, Columbia Pictures, TriStar Pictures, Screen Gems, Sony Pictures Classics, and the
International Motion Picture Production Group.

Sony Pictures Television (  SPT ) develops and produces television programming for broadcast, cable and first-run
syndication, including scripted series, unscripted reality or light entertainment, daytime serials, games shows,
animated series, made for television movies and miniseries and other programming. SPT also produces content for
the Internet and mobile devices and operates Crackle, a premium video website. Internationally, SPT produces local
language programming in key markets around the world, some of which are co-produced with local partners, and sells
SPE-owned formats in approximately 70 countries. SPT also owns and operates a global channel network with 114
channel feeds, which are available in more than 130 countries worldwide.

Sony Pictures Home Entertainment produces and distributes SPE s home entertainment products (DVD and Blu-ray
Disc) and, together with Sony Pictures Worldwide Acquisitions Group, acquires or licenses third party product for
distribution in the home entertainment market as well as other distribution windows. Sony Pictures Digital Production
operates Sony Pictures Imageworks, a digital effects studio, and Sony Pictures Animation, a developer and producer
of computer graphic animated films. SPE also manages a studio facility, Sony Pictures Studios, which includes post
production facilities, at SPE s world headquarters in Culver City, California.

Financial Services

In the Financial Services segment, on April 1, 2004 Sony established a wholly-owned subsidiary, SFH, a holding
company for Sony Life, Sony Assurance and Sony Bank, with the aim of integrating various financial services
including insurance and savings and loans, and offering individual customers high value-added products and
high-quality services. On October 11, 2007, in conjunction with the global initial public offering of shares of SFH,
the shares of SFH were listed for trading on the First Section of the TSE. Following this global offering, SFH remains
a consolidated subsidiary with Sony Corporation as the majority shareholder.
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Sony conducts insurance and banking operations primarily through Sony Life, a Japanese life insurance company,
Sony Assurance, a Japanese non-life insurance company, and Sony Bank, a Japanese Internet-based bank, which are
all wholly-owned by SFH. Aside from SFH, Sony is also engaged in a leasing and credit financing business in Japan
through Sony Finance International Inc., a wholly-owned subsidiary of Sony Corporation.
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All Other

On October 1, 2008, Sony acquired Bertelsmann s 50 percent equity interest in SONY BMG, for cash consideration of
900 million U.S. dollars and transaction costs of 19 million U.S. dollars. SONY BMG was a 50-50 joint venture
between Sony and Bertelsmann created in August 2004. Prior to this acquisition, Sony s 50 percent equity interest was
accounted for under the equity method of accounting. As a result of the acquisition, SONY BMG became a
wholly-owned subsidiary of Sony. The results of SONY BMG were consolidated by Sony within All Other beginning
October 1, 2008. SONY BMG changed its name to SME on January 1, 2009.

All Other is mainly comprised of SME, a global entertainment company, excluding Japan, engaged primarily in the
development, production and distribution of recorded music in all commercial formats and genres; SMEJ, a Japanese
domestic recorded music business that produces recorded music and music videos through contacts with many artists
in all music genres; a U.S. based music publishing business that owns and acquires rights to musical compositions,
exploiting and marketing these compositions and receiving royalties or fees for their use; So-net, an Internet-related
service business subsidiary operating mainly in Japan; and an advertising agency business in Japan.

Sales and Distribution
The following table shows Sony s sales in each of its major markets for the periods indicated. Figures in parentheses

indicate the percentage contribution of each region to total worldwide sales and operating revenue.

Fiscal Year Ended March 31
2007 2008 2009
(Yen in millions)

Japan 2,127,841 (25.6) 2,056,374 (23.2) 1,873,219 (24.2)
United States 2,232,453 (26.9) 2,221,862 (25.1) 1,827,812 (23.6)
Europe 2,037,658 (24.6) 2,328,233 (26.2) 1,987,692 (25.7)
Other Areas 1,897,743 (22.9) 2,264,945 (25.5) 2,041,270 (26.5)

Sales and operating
revenue 8,295,695 (100.0) 8,871,414 (100.0) 7,729,993 (100.0)

Electronics

Sony s electronics products and services are marketed throughout the world under the trademark Sony, which has been
registered in approximately 200 countries and territories.

In most cases, sales of Sony s electronics products are made to sales subsidiaries of Sony Corporation located in or
responsible for sales in the countries and territories where Sony s products and services are marketed. These
subsidiaries then sell those products to unaffiliated local distributors and dealers or through direct sales via the
Internet. In some regions, sales of certain products and services are made directly to local distributors by Sony
Corporation.
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Sales in the Electronics segment are particularly seasonal and also vary significantly with the timing of new product
introductions and economic conditions of each country. Sales for the third quarter ending December 31 of each fiscal
year are generally higher than other quarters of the same fiscal year due to demand in the year-end holiday season.
Japan:

Sony Marketing (Japan) Inc. markets consumer electronics products through retailers and also mar